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CPMA 2020 Exhibit Space Application Form This form is your official

CP}

CONVENTION Canadian Produce Marketing Association « 95" Annual Convention and Trade Show
+TRADE SHOW May 12-14, 2020 - Metro Toronto Convention Centre = Toronto, ON, Canada
TORONTO 2020 Suelewis = (+1) 613-226-4187 ext. 226 - Fax: (+1) 613-226-2984 - slewis@cpma.ca

invoice, please keep a
copy for your files.

This form entitles exhibitors to display their products or services in the exhibit hali within the allocated space.

(ofe 1y )} ETVALI G LI For official listings in trade show materials. =

Company (Same as membership name)
| | Business Type

[} Broker [ Industry Supplier
First Name [ Dietitian 3 Media
[ | [ Foodservice Distributor {_] Processor

[J Foodservice Operator ] Retailer

L.ast Name

O Grower/Packer/Shipper [] Service Provider
| l OJ importer/Exporter [ wholesaler
Title
Address {Same as membership address)
City Prov./State Postal/Zip Code Country

| | | . |

Telephone Extension Cell

Emait

Website

=feTe) (W odeTel (e [I1E-1(« ] @l For communications from CPMA. ]

E Same as above

Company

First Name

| |

L.ast Name

Title

Telephoneg Extension Cell

Email

Please note: In order to confirm your exhibit space, payment information must be included on the CPMA 2020 Exhibit
Space Application Form or a cheque must be submitted no later than 2 weeks after your application date. Faijlure to
submit payment within this time frame may result in the loss of assigned exhibit space.

Privacy Policy: By completlng this form, you consent to the use of the personal lnformatlon prowded in accordance with CPMAs
Privacy Policy. For more information regardlng CPMA's Privacy Policy, please v15|t our WEbSiL‘e at cpma ca. . .

The Canadian Produce Marketing Association '(CP'MA) ray take photographs and/or Video at this event for use in promotioﬁa!
material, including the CPMA website. By partu:lpatmg |n the Annual Convennon and Trade Show, you grant CPMA the right to use
your name and photograph for such purposes. . .



Allocation Information
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The advance sales office for the CPMA Trade Show in Toronte, May 12-14, 2020 will take place from approximately April
29 to May 24, 2019, All exhibitors present in Montreal will be invited, based on our point system (refer to the exhibit rules)
to sign up for their 2020 exhibit space in Toronto during this period. All remaining exhibit spaces will be made available
after June 3, 2019 and will be assigned on a first-come, first-served basis.

Minimum booth space: 10x10 or 100 sq. ft. (9.29 sq meters). Number of 10 x 10 booth spaces requested:

Please indicate your booth preferences: a)

c)

Indicate the product/service you represent:

Indicate your primary competitors:

(Booth separation is not guarantaed)

Exhibitors purchasing booth space {main exhibitor) who have co-exhibitors sharing their space are required to register

them as defined in the Exhibit Rules below.

LD R R QLo g =TT fT- 1 Booth space is sold only to CPMA members in good standing. n

HST #106846587

Taxes included in prices: U.S. and International - no tax = Canada 13% HST

U.5. & International Exhibitors Canadian Exhibitors

O $3,000.00

Number of 10 x 10 booth spaces: % Cost per 10 x 10 booth space:

Payment Information

[1$3,390.00($3,000.00 + $390.00 HST)

= Total Cost (incl. taxes) $

Please complete, sign and date the application form, including the Exhibit Rules, and return both with the full exhibit
space rental fee to CPMA. Pay by cheque or credit card. Type or print clearly. invoices will not be issued.

Clvisa [J American Express [ IMasterCard [ Chegue enclosed (Make cheque payable to: Canadian Produce

Marketing Association)

L] |

Credit Card Number

CVV (3 or 4 d.avt code on back of eradit card)

Expiry Date (mm/yy)

Cardholder’s Name

| |

Cardholder's Signature (Nete Credit card information provided here is for exhibit space rental fee paymeat only) Date

Exhibit Rules

Definitions. The word "Management” used harein or in subsequent regulations shall
mean the Canadian Produce Markeling Association (CPMA) and its committees, officers,
employees or agent acting for it, in the management of the trade show. The word "Main
Exhibiter” refers to the actual exhibitor who is purchasing the booth space, “Centre”
refers to the Metro Toronto Convention Centre (MTCC).

General, The amendment, interpretation and enforcement of the following rules are

a responsibility of the Management. All matters and questions not cavered by the
following rules are subject to the decision of the Management.

Exhibit space cost information. The exhibit fee per 10x10 sq ft., payable to CPMA,
includes the rental of the floor space (raw space only} in the exhibit hall, five exhibitor
badges giving the badge holder access to the trade show floor, business sessions, After
Party, five complimentary trade show passes for your customers, your company name
and profife in the Final Program, access to exhibitor bulletins, online access to the
Exhibitor’s Manual, access ta ali exhibitor's promaotional opportunities, and automatic
entry into the Best Booth competition. Each exhibitor will be provided with a smalf
booth sign consisting of the company name and booth number.

Decoration. The exhibitor will be entirely respoasible for the decoration of assigned
exhibit space including, but not limited to, booth structure, fixtures, carpet, furniture,
specific wiring, lighting, electrical and cleaning services, as well as labour to install, erect
or decorate exhibits, or moving exhibit materials including fresh produce.

Exhibit space application, payment requirements and assignment of space. The
Management reserves the right to accept or dedine any exhibitor’s application. The

exhibit space application can be submitted to Management at any time until the trade
show floer is sold out. Exhibit space rental fees are payzble to CPMA. An application for
exhibit space will be considered valid only when full payment has been submitted along
with a completed and signed exhibit space application form and exhibit rules. Exhibit
space cannot be assigned unfil the exhibit space application form has been accepted.
Please refer to convention.cpma.ca to review the mast up to date exhibit fioor plan.
Changes in floor aflocation without the explicit consent of the Management will not be
permitted.

Exhibitors must be members in goed standing at the date of payment and through the
show. Exhibitors will be listed in the Final Program, based on their membership name
and membership location.

5.1 Advance Sales Office — Assighment of 2020 exhibit space for exhibitors who
participated in the 2019 Trade Show in Montreal,QC will take place in May 2019 and is
based on CPMA’s priority allocation formuta {combining the foliowing criteria: tenure

of CPMA membership (consecutive years), and overall financial contribution to CPMA
{contributions are recorded in the fisca! year the sponsored programs/events occur,

not when payment is received by CPMA) (2018 CPMA Fiscal Year - from Nov.1, 2017 to
Oct.31, 2018)). After June 3, 2019, all exhibit space appfications will be allocated on a
first-come, first-served basis.

Co-exhibitor(s). Main exhibitor(s) purchasing exhibit space and who have co-exhibitor(s)
sharing their booth space are required to register ail co-exhibitor(s) that are current
CPMA members. The co-exhibitor registration form must be completed by the Main
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Exhibitor and submitted to the Management in arder for the co-exhibitar{s) to
receive exhibitor badges under their company’s name, be listed independently in ali
official exhibitar fistings, have access to exhibites’s promotional opportunities, and
receive individual services from the Management. The co-exhibitor fee must be paid
In full by the Main Exhibitor.

Exhibit pavilion. If a number of exhibitors intend to occupy contiguous spaces on the
show fioor, they must apply for & minimum of 800 sq ft (55.74 sq m) of floor space to
be designated as a “pavilion.” Exhibitors In a pavilion must appoint one ceordinator
who will submit zll application forms and payments together at the same time. The
appointed pavifion coordinatar will become the Management's primary contact
person for the pavilion.

Relocation of exhibits. The Management reserves the right to alter locations

of exhibits as shown on the floor plan, if deemeg, at the scle discretion of the
Management, to be advisable or in the best interest of the trade show, without
recourse by or indemnity to exhibitor.

Cancellation policy. All requests for booth space cancellation and/or downsizing
must be in writing. Cancellations and/or downsizing requests received up to and
including November 1, 2019 will forfeit booth space and receive a 50% refund

of total payment. Cancellations and/or downsizing requests received after
November 1, 2015, will forfeit both booth space and entire payment (no refunds
issued).

Default in occupancy. Any exhibit space not occupied by the Gme set for
completion of installation of displays wili be forfeited by exhibitor withcut refund.
The Management reserves the right to repossess, resel] and reallocate such space,
without prefudice to any claim in damages against exhibitor for such defautt.
Installation, showing and dismantling. Hours, dates and instructions for installation,
showing and dismantling shall be those specified by the Management. Exhibitors
shall be liable for all storage and handling charges resuiting from faiture to remove
exhibit material from the exposition before conclusion of the dismantling pericd as
specified by the Management,

Sound/Music. Exhibitars may use sound equipment in their booths as iang as the
noise level does not disrupt the activities of neighbouring exhibitors. Speakers and
other sound devices should be positioned so as to direct sound into the booth
rather than into the aisle. Sound or noise should not exceed 85 decibels. Undue
ncise made in the cperation of exhibits will not be permitted. The decision of what
constitutes undue ncise shall rest with the Management whose decision shall be
final. All exhibitors must have an equal cpportunity to conduct their business without
interference frem their neighbours.

Booth design definition, information and limitations. The Management shall have
full authority and discretion in the placing, arrangement and appezrance of all items
located in the exhibit hall, including items displayed by exhibitars, The Management
may require the replacing, rearrangement, redressing or redecorating of any item or
booth within the exhibit hall, and no liability shal} be attached to the Management
far costs that may be incurred by an exhibitor thereby, “Products” refers to products
regularly offered for sale by the exhibitors. “Display material” refers to any and all
iterns used in an exhibitor’s booth other than product. Display material includes, but
is not fimited to: signs, shelving, stand and other furniture, lighting fixtures, canopies,
false ceilings, banners or flags.

13.1. Booth definition, Standard inline booth: a standard inline booth is 10 ft {3.05
m) deep and 10 ft (3.05 m) wide or & muitiple thereof It is enclosed on three sides
by a back wall and two sidewalls, except for a corner booth which may be opers on
the side facing the cross-aiste as well as at the front, A standard inline booth kacks
up to other booths in the next row. Perimeter booth: a perimeter beoth is a booth of
any size which is located along the outer limits of the exhibit hall. it is similar in many
raspects to 2 standard inline hooth, except that it does not back against any other
booth. Height limitations are less restrictive than for a standard booth. Island booth:
an island booth is a freestanding booth of 400 sq ft (37.16 sq m) or more with width
of 20 ft (6.10 m) or mere, and aisles on four sides.

13.2, Aisles. As a matter of safety, exhibitors should conduct any demonstrations or
presentations in a manner which assures all exhibitor personnel and attendees are
within the contracted exhibit space and not encroaching on the aisle or neighboring
exhibits.

13.3. Draperies and carpeting . The Management arranges for the installation of
necessary draped backdraps of uniform style for the exposition hall. Eight-foot {2.44
m) high draped backwall and 3 ft {091 m) high draped sidewalls are provided for all
inline, and perimeter booths. The equipment consists of an interlocking frame from
which flameproof drapes are suspended. Only exhibit hall aisles are carpeted by the
Management. In order to maintain the professional appearance of the trade show, all
exhibit booths must be carpeted at the expense of the exhibitor.

13.4. Canopies or false ceilings. Canopies or false ceilings, which are considered as
display material, may be utilized by the exhibitor provided they do not exceed the
height limitations for dispiay material and do not obstruct the line of sight. Supports

14.

for canopies or false ceilings are limited to a single vertical support not to exceed

3in {0.08 m} in diameter at the corners of the exhibit space, with the exception of
istands and split-islands. Singie level covered booths under 400 sq ft that obstruct the
Centre's sprinkler system should have a 5 |b ABC portable fire extinguisher. Booths
over 400 sg feet should check with the Centre on spacific restrictions.

13.5. Structural support. Booths must be designed in such a manner to be self-
supporting. Nothing shall be taped, mounted or attached in any form or manner to
walls, doors ar facility structure. The driving of nails, tacks or screws Into floors, walls,
columns, ceiling or trim will nat be permitted nor will drifling of hales into any portion
of the exposition hall,

13.6. Hanging signs and graphics. Hanging signs and graphics are permitted only

in all standard island and perimeter booths whether suspended from above or
supported from below to a maximum height of 20 { to the top of the sign. Hanging
signs and graphics should be set back 10 ft from adjacent booths. Approval for the
use of hanging signs and graphics must be received from the Management prior to
installation and confarm ta regulations of the Centre.

13.7. Display height limitation and right of view. Height is the most critical
dimension in the construction of exhibits, A major objective of these display ruies

15 to ensure that every exhibitor has an equal opportunity to be seen, and excessive
heightin a given exhibit is generally at fault when this objective is not met. Specific
hetght limitations for each type of beoth and for different portions of each booth

are indicated below. In general, greater heights are permitted in portions of bacths
farthest removed from adjoining booths. Lower height limitations prevail where
they are necessary to ensure sight lines from the aisles into adjoining booths. If ans
exhibitor’s display materiat or product cannot comply with the sightline, it is required
that the exhibitor rent a greater exhibit space.

13.7.1. Standard inline booths. Height: The maximum height of 8 £ 3in [2.44 m)is
ailowed anly in the rear half of the booth space {from the backling to 5 & from the
afsle) with a 4 ft{1.22 m} height restriction imposed on all materials in the front half
of the booth forward to the aisle. For booths greater than 10 ft by 10 ft, all display
fixtures and materials over 4 ft (1.22 m} in height and placed within 10 ft {3.05 m} of
an adjoining exhibit must be confined to that area of the exhibtor’s space which is
within S ft {1.52 m} of the backfine.

13.7.2. Perimeter booths. Depth: afl display fixtures and materials over 4 ft {1.22

m} in height and placed within 10 lin. ft {3.05 lin. m} of an adjoining exhibit must

be confined to that area of the exhibitor’s space which is within 5 ft (1.52 m) of the
backfine. Height: all display materials will be confined to a maximum of 16 £ (4.88 m).
For baoths greater than 10 ft by 10 ft, all display fixtures and materials over 4 ft (1.22
m) in height and placed within 10 ft (3.05 m] of 2n adjoining exhibit must be confined
to that area of the exhibtor’s space which is within 5 ft {1.52 m} of the backline.
13.7.3. Island hooths. The entire cubic content of the exhibit space may be used,

to a maximum height of 18 ft {5.49 m}. All surface within the booth raust be of
“finished” material. Continuaus solid walls over 8 ftin height must not exceed 20
ftin length, or enclose an area larger than 400 sq £ without prior approval from
Management.

13.8. Structural integrity. For any exhibit exceeding 12 ft (3.66 m} in height, whether
an exhibit fixture or component, tower, pylon or muitistory, regardless of whether
peaple will accupy the upper area or not, a drawing must be submitted that is

{a} a structural plan designed by an suthorized exhibit building company or (b) a
drawing signed or stamped by a reviewing structural engineer indicating that the
structure design is properly engineered for its proposed use, Drawings are to be
available for inspection by the Management, installation and dismantling contractor,
exhibitor and government authorities at all times during the time the exhibit is being
erected, exhibited and dismantled at the show site. Signs are also to be posted at
the entrance to second story exhibits which people will accupy indicating maximum
number of people the structure will accommaodate. Exhibitors are to strictly enforce
maximum occupancy limits, Exhibitors are cautioned when installing a display with

a ceiting ar second level to cbtain the prior, written approval or authorization of the
locat fire department to ensure that their display meets with all applicable fire safety
precautions including thase involving smoke alarms, fire extinguishers, sprinkler
systems, etc. Double-decker booths require special 2pprovat from MTCC and the
City of Toranto, Construction of double-decker booths requires a temporary ouilding
permit from the City of Torento- Building Permits Division. It is suggested that initial
contact with the Building Permits Division be initiated six weeks in advance of the
move-in dates.

Exhibitor Services. In the best interest of exhibiters and based on existing
relationships, the Management will appoint various official service contractors. Some
contractors may hold exclusive rights for the event as identified by the Management.
Exhibitors are required to observe all exclusivity contracts between Full Service
Provider and the Management.

14,1, Official full service provider. GES Canada, the official Fuil Service Provider, will
provide assistance to exhibitors in the areas of decorating (carpet, furniture, signage,



15,
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exhibit structures, etc.), erecting and dismantling exhibits, and material handling. GES
Canada will be the exclusive provider of onsite material handling and drayage services,
including labour and equipment to receive exhibitor's shipment, unfoad and deliver
shipment to the exnibitor's beoth space, remove and stare empty crates, return empty
crates to the exhibitor’s booth space at the end of the show, load freight onto the
designated outbound carrier, and manage onsite refrigerated storage. GES Canada will
also be responsible for the development and implementation of the exhibit move-in
schedule.

14.2, Official show logistics company and customs broker, GES Canada, the official
show logistics company and custorns broker, will provide assistance to exhibitors in the
areas of transportation to and from the show site as well as customs clearance services
for exhibit materials and products.

14.3. Other exhibitor services. Other exclusive exhibitor services include electrical,
utilities {water, compressed air), sign hanging and rigging, booth cleaning,
telecommunications and wiring, audiovisuai equipment, and food catering services.
Food distribution and sampling. Exhibitors wishing to distribute food and/or beverage
must use the exclusive catering contractor, with the exception of samples of food
products regularly offered for sale by the exhibitor. All exhibitors must adhere to

the region’s health sampling rules on safe foad handling and handwashing station
raguirements.

15.1. Alcohol Service. Alcoholic beverages may be served within an exhibitar’s space,
only with written consent from the Management. The foliowing rules and regulations
apply to exhibitors who receive permission ta serve alcoholic beverages in their booth:
+ A certificate of insurance for Alcohol Lisbility (one {1) million doliags minimurm)
naming the Canadian Produce Marketing Association and the MTCC as additional
named insured must be provided to the Management by April 8, 2020 and remain in
force through May 15, 2020,

+ Alcohol may only be purchased through the facility where the trade show s

taking pface, Exhibitors are not parmitted to bring in their own alcohol.

« Liguor service may anly be provided by a bartender contracted through the

facility caterer. Bartenders must paur and serve all alcohol — without exception —
guests are not allowed to serve themselves.

« Alcoholic beverages may not be served during exhibit set-up or tear down under
any conditions. No cash bars are parmitted, nor sales of tokens for cash. No

minors under the age of 19 may be served any alcohal, The Management and/cr
bartenders are fully authorized to deny all further alcohal service to persons who may
appear intoxicated, disorderly or under the age of 19.

= The exhibitor agrees that approval to serve alcohal within their exhibit space shail
remain from day te day solely in strict compliance with the rules herein described.

The Management reserves the right to withdraw approval if exhibitor is in violation of
these rules and the Management will not be liable for any damage of 2ny kind. The
exhibitor agrees that the Management shall nct be held liable for any alcohol liability
issue, personal injury, and death or property loss and releases the Management and
waives all claims with respect thereto,

Children, Children under the age of 16 are not permitted on the trade show floar
during the mave-in and mave-cut hours. Children 16 and under can attend the trade

Exhibitor's Agreement

show during the trade show hours under adult supervision {registered attendess and/
or exhibitars). Children can attend the trade show free of charge.

17. Fire, Safety and Health. Exhibitors are fully responsikle for compliance with all
applicable venue and local, municipal, provincial and federal fire, safety and health
regulations regarding the installation, operation and dismantling of display material
and equipment or otherwise relating to the exhibitor or its booth.

All materials used in display construction or decarating should be made of fire
retardant materials and be certified as flame retardant. The Fire Marshall may require
proof that the materials used are fire resistant or have been treated to be fire resistant,
Please retain any packing or products used untit after the Eventis completed. False
fire alarms must be avoided by following proper fire safety procedures. Al charges
resulting from a false fire alarm (City of Toronto False Fire Alarm bylaw charges) will be
passed on to the exhibitor who is responsible for setting off the fire alarm system,

18, Liability. The exhibitor expressly assumes all risk associated with, resulting from, or
arising in connection with, exhibitor’s and /or co-exhibitor’s participation or presence
at the event, including, without limitation, all risks of theft, loss, harm or injury to the
person (including death), property, business or profits of exhibitor, whether caused
by negligence, intentional act, accident, act of God or otherwise. The exhibitor has
scle responsibility for its property of any theft, damage, or other loss to such property,
including any subrogation claims by its insurer. Neither the Management, nor the
exhibit facility, nor the exhibit service contractors, nor any of their respective officers,
directors, shareholders, agents, employees or reprasentatives shall be liable for, and
exhibitor hereby releases all of them from, and covenants not to sue any of them
with respect to, any and all risks, damages and liabilities described in this paragraph
and will hold harmless and indemnify the Management from such risks, damages and
liabilities.

19, tnsurance. Exhibitors are required, at their sole cost and expense, to precure and
maintain comprehensive liability insurance against claims for bodily injury or death
and property loss, theft or damage, occurring pricr to, during and after the exposition.
Main exhibitor is required to procure and maintain comprehensive liability insurance
for all co-exhibitors who are registered at his booth. The certificate of insurance must
be in the name of the company who purchased the exhibit space. A certificate of
insurance for general liability for 2 minimum amount of one {1) millien dollars, naming
the Canadian Produce Marketing Association as additional named insured must be
provided to the Management by April 8, 2020 and remain in force through May 15,
2020, The Management reserves the right to forfeit exhibit space for any exhibitor
who daes not provide the Management with the required copy of the certificate by
Agpril 8, 2020. Exhihitors using a contractor for move infout must ensure that the EAC
provides a certificate of insurance.

20. Exhibit Rules. The Management reserves the right to change exhibit rules without
natice.

Please check for updates at convention.cpma.ca

We have read and agree to comply with all the terms and conditions as outlined in the Exhibit Rules above, including

the cancellation policy and insurance requirements. We hereby agree to remit the full rental fee and this completed
application for the exhibit space rental to the Canadian Prcduce Marketing Association. We understand that booth space
can neither be reserved nor assigned until the exhibit space has been paid in full. Application cannot be processed

without a signature.

Company

Exhibitor's Name and Signature

Return completed form to (please keep a copy for your records):

CPMA

162 Cleopatra Drive, Ottawa, ON, Canada K2G 5X2
Phone: (+1) 613-226-4187 ext. 226

Fax: (+1) 613-226-2984

www.cpma.ca slewis@cpma.ca

Date

For CPMA Use Only |




